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Question 16:

Page 64 of the bidding document, Task 3.2

Indicative numbers for outdoor print posters for bus shelters and billboards, and
indoor print posters for elevators in apartment & office building are specified as 4.
Could you specify the duration of print posters mentioned above?

Answer 16:

Please refer to the response to Question 15

The indicative numbers and dimensions/volumes shall be taken into consideration
by the offerors during preparation of their Technical and Financial Offers.

The Offerors shall consider the costs related to the production of 4 different outdoor
print posters for bus shelters and billboards, and indoor print posters for elevators in
apartment & office building in their financial proposals as part of the fixed lump-
sum remuneration for consulting services.

Duration of the dissemination of print posters will be proposed by the selected
Consultant in the Dissemination Plan to be approved by MCA-Mongolia during the
Contract implementation.

The relevant costs of the dissemination will be part of the maximum Ceiling
Amount of US$150,000.00 for dissemination (which will be allocated based on the
Consultant’s sub-task 7.1 Dissemination Plan of the Phase III). Therefore these costs

Answers to Clarification Questions Issue #3 (16-17) — July 3, 2024. 1



MCA-Mongolia

IPP Outreach RFO#MCA-M/CF/WSS/CS/08

shall not be considered by the Offerors in their financial proposals as part of the fixed
lump-sum remuneration for consulting services.

Question 17:

Page 64 of the bidding document, Task 4.1 and 4.2

The indicative number of TV programs and Inspirational reportages are specified as
3. Please specify the frequency of these tasks (how many times and through how
many channels the contents are to be broadcasted).

Answer 17:

Please refer to the response to Question 16.

Your requested information will be part of the dissemination. The details of
dissemination will be agreed and approved during the Contract Implementation. At
this stage, the Offerors shall consider the costs for producing 3 TV programs and
Inspirational reportages in their financial proposals as part of the fixed lump-sum
remuneration for consulting services. Please review the sub-task 7.1
(Dissemination Plan of the Phase III) of the Terms of Reference.
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